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Dear Valued Customer,
Looking back over the past couple of months, COVID-19 has shaped the landscape of everything we do as people and as 
businesses and the speed of change and direction on any given day continues to be unpredictable. However, within that 
overall unpredictability there are many areas where we have all learnt quickly and have been able to build a stable base to 
move forward and plan for the future.

As I write, the Government has moved the travel corridor/air bridge status of Spain, impacting upon many of our 
employees and customers. 

This will mean disappointment for many who had planned to holiday abroad this summer but it will also result in more 
people ‘Staycationing’ and provide us all with an opportunity to tempt them with Britain’s favourite meal - Fish & Chips!

Eat Out To Help Out:
Restaurant customers are about to benefit from the planned ‘Eat Out To Help Out Scheme’ running each Monday, Tuesday and Wednesday 
throughout August. See our feature on page 4 for more details. 

Take Out To Help You Out:
We hope that our Takeaway customers also find the free point of sale we’ve produced to help support the Takeaway Trade helps  - see page 5. 
We want to assist  you to advertise the great value promotions and deals that you may be running to support your shops when the Restaurant 
trade are running theirs – the choice of promotion is all up to you if it suits your business and can be used for added value meals, lite bite spe-
cials or promotions, loyalty schemes or giveaways. I hope it helps. 

Product Availability:
The biggest ongoing issues wholesalers are facing is that of product and stock availability, which continues to impact across the industry.  It’s not 
just being able to access products, but in many cases the manufacturers or suppliers themselves are having difficulty in obtaining raw materials, 
this is especially the case where those materials or products are being sourced from abroad.

We have found that this has particularly been the case with some soft drinks and packaging lines. During lockdown we have invested in re-racking 

the entire ambient warehouse at our Gateshead depot, which has increased our capacity by around 300 pallets spaces, or an additional 15%. 

Our intention in the short term is to use this additional capacity to increase stockholding on the products where we are experiencing longer lead 
times to try and minimise availability issues. We are seeing the overall situation gradually improving, but there can still be unexpected setbacks 
that prove a challenge to us all. With over 1,400 products and 275,000 cases in stock we hope that we will have a suitable alternative for any 
products that we are not able to source. Thank you for your understanding.

National Fish & Chip Day:
Once again we are proud to sponsor National Fish & Chip Day and are delighted that it’s going ahead this year on September 4th! It always proves 
an important day in the calendar and Fish & Chip Outlets across the UK will feel the benefit of the national press and media coverage it will gain. 
The NFFF will no doubt manage to take our Fish & Chip message to the Nation! Don’t be shy to get involved, your local press or radio station are 
always looking for interesting local news – and there’s nothing people are looking for more than good news! If we can help you drop us a line - 
marketing@colbeck.co.uk. 

Temporary Reduction in VAT:
Last but most definitely not least, we are planning some initiatives with our Sales and Marketing teams to help you to maximise your sales and 
returns from the temporary reduction in VAT – Watch this space!

Stay safe and very best wishes for what will hopefully be an extremely busy August.

Thank You For Choosing Henry Colbeck!

Eating Out (& Taking Out) 
Will Help Us All Out!

Paul Holliday
Managing Director
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Win With Colbeck’s! 
We love to offer our customers exclusive competitions, giveaways and prizes and look 
who won in our July Competitions!

There’s plenty more fish…
in our freezers! 

Win National Fish & Chip Day Merchandise 
check out page 7!

Whilst we’ve been in business since 1893, we started fish wholesaling in 
1999 - 21 years ago!  Since that day we’ve gone from strength to strength 
and are proud to offer you significant stocks of fish across all key sizes 
and brands.
We know that availability, quality and price are all important and that everyone buys 
the fish they choose for a variety of those reasons – plus a few more!

We strive to ensure we have great availability, but being the last hunted species, 
sometimes we can only sell what the trawlers catch and we work hard to keep you 
in supply of the fish you want. We only work with the best quality trawlers to supply 
the most well known premium fish brands.

We aim to be competitively priced and in August we are offering Catch of the Day 
deals which will change every week, so even if you buy your fish elsewhere, always ask 
us to see if we can find a deal that's right for you!

Right now we are offering a Catch of the Day Special:

CATCH 
OF THE 
DAY 

DEALS

WIN A DRYWITE PORTION CONTROL SCOOP: 
Allendale Fisheries, Barnsley. 
Kingfisher, Hull. 
Out Of The Blue Catering, Garve.

WIN A SIDE OF GIGHA SMOKED HALIBUT: 
Heavenly Fish & Chicken Bar, Whitehaven.

WIN A CASE OF JUMBO SMOKIES: 
Fabios, Tillicoultry. 
Sheiline Tor, Fyvie. 
The Pinefield Chipper, Elgin. 
Moscardinis, Falkirk. 
The Best Chippy, Muirhead.

WIN A CASE OF DRYWITE NON BREWED CONDIMENT: 
Kingfisher, Hull.

Haddock - Rammi 
Ocean Premium
(Skinless Pin Bone In)

8-16oz - 20kg
Code 921677

£108.00
while stocks 

last

ONLY

  21 TODAY!

PLUS 
ANOTHER GUMBALL KIDS MEAL BOX WINNER! 

A lucky customer at The Little Chip in Redcar has 
won £100 of vouchers with our Gumball Kids Meal Box Promotion 
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EAT OUT TO HELP OUT 
EOTHO is a UK-wide Government scheme to incentivise the public 
to support and reinvigorate the hospitality sector with discounts. 
The scheme is designed to drum up custom on quieter days of the 
week and means participants can build up their trade and claim 
the discounts back.

If you can participate and benefit from the scheme, make sure you 
don’t miss out and register, then shout out about it to your cus-
tomers and potential customers on Social Media and display the 
EOTHO point of sale. Diners can officially find out which outlets 
are participating by entering a postcode onto the 
Government Tracker @ www.tax.service.gov.uk/eat-out-to-
help-out/find-a-restaurant. 

Do You?
 • Sell food for immediate consumption on  
  the premises?

 • Provide your own dining area or share a  
  dining area with another establishment 
  for eat-in meals?

Were You?
 • Registered as a food business with the 
  relevant local authority on or before 
  7 July 2020?

  If the answers are yes you can use the 
  Governments ‘Eat Out to Help Out’   
  Scheme to offer a discount to diners and  
  encourage them to eat at your restaurant.

  Please note: The discount does not   
  apply to food ordered and collected for  
  takeaway. Similarly, if a takeaway or 
  mobile van places a table and chairs   
  in front, this would not be eligible for 
  the scheme. It is worth noting that if a  
  customer is dining in and then takes away  
  the remainder of their meal,  the discount  
  will still apply.

There is no limit to the number of times customers can 
use the offer during the period of the scheme. 
Alcohol and service charges are excluded from the offer.

To register and for more information visit: 
www.gov.uk/guidance/register-your-establishment-for-the-
eat-out-to-help-out-scheme

https://assets.publishing.service.gov.uk/government/
uploads/system/uploads/attachment_data/file/899766/
Eat_Out_to_Help_Out_-_promotional_posters_set__A4_.pdf

To get the best results make sure you download 
the FREE POS available here…
https://assets.publishing.service.gov.uk/government/
uploads/system/uploads/attachment_data/file/899766/
Eat_Out_to_Help_Out_-_promotional_posters_set__A4_.pdf

How does it work?
You can use the Eat Out to Help Out Scheme :

 • all day, every Monday, Tuesday and Wednesday 
  from 3 to 31 August 2020.

 • to offer a 50% discount, up to a maximum of £10 per    
  person, to diners for food or non-alcoholic drinks to    
  eat or drink in.

 • to claim the money back from the Government.

FREE 
POS!

 
There are several different posters and digital assets to 
use on your websites and social media. 

If you are having any problems downloading them let us 
know at marketing@colbeck.co.uk and we’ll send them to you. 
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When the reduction in VAT announcements 
were made and the ‘Eat Out To Help Out’ 
scheme was outlined to support Restaurants, 
we wondered what we could do to support 
our Takeaway customers? We knew from being 
part of Fish & Chip Industry Groups on Social 
Media that, despite some national fast food 
chains dropping prices due to the reduced VAT 
scheme, that Fish & Chip shop owners were not 
planning to follow suit, rather to look at added 
value offerings.
So when we heard all about Mark Drummond’s 
idea (the owner of Towngate Fisheries in 
Bradford), we thought it was a great one and 
wanted to explore that and bring it to a wider 
Takeaway audience. Mark’s idea is a scheme he 
is running for his customers called ‘Take Out To 
Help You Out! 
We asked him about it…
What was the inspiration behind your scheme: 
TOTHYO? ‘August is usually a quieter month 
(being a shop in a suburb of Bradford) as many go 
away then, so I usually do an August promotion. 
The Government’s EOTHO scheme applied to 
restaurants not takeaways, so I decided to use a 
play on their wording to devise my promotion - 
I think a catchy slogan is important for 
customers to remember your offer’.
And can you explain how it works? ‘My offer 
will run Mondays to Thursdays in August. It will 
give customers who order using our click & 
collect system, or those signed up to our email 
newsletters or who see our social media posts, 
discounted meals on those days. I don't need to 
encourage more weekend customers as we are 
still very busy then, even in August. In the past 
these offers have successfully boosted trade in 
the early part of the week’.
What do you want your customers to feel and 
what do you want them to do? ‘I'd like them 
to buy fish & chips more often than they usually 
would in August! I've found in the past that these 
offers work, as customers who have seen the 
offer feel they are wasting money if they don't 
take advantage of it!’.
Do you think it will increase your sales? 
‘I'm hoping it will in the early part of the week 
without harming weekend sales. Also, if someone 
sees the offer who hasn't been to us before, 
or hasn’t been for a while, that they'll come to 
take advantage of the offer and become regular 
customers going forward. As my offer mentions 
our loyalty card, I'm also hoping it will increase 
the number of loyalty card holders and as it

will be on our social media it will also increase 
the number of followers we have, which will be 
a long term benefit to trade’.
You've been very kind to allow us to replicate 
POS for our customers based on a TOTHYO 
scheme, how can you see other people using 
it? ‘The offer I’ve created won't be suitable for 
many shops, but anyone can still use the slogan 
and adapt the offer to something that will work 
for them. Some shops won't want to do an offer 
in August, but as the memory of the Government 
scheme will linger in people's minds, then the 
slogan would work well during the rest of the 
year too’.
Are you concerned about any potential negat-
ives to a TOTHYO scheme that our customers 
need to be aware of? ‘The biggest negative of 
offers is that they mustn't devalue your product, 
or be available so much that the offer price 
becomes your standard price point. Any offer 
should also have a specific purpose and a shop 
owner needs to be clear in their mind what an 
offer is designed to achieve. That may be to 
boost certain days or times, to boost sales 
of certain items, to increase average spend, 
to attract new customers, to reward existing 
customers to create loyalty or even just 
to raise brand awareness, but if you don't know 
what you want an offer to achieve, it's unlikely 
to be a success’.
Many people have their own loyalty schemes 
and special offers. Do you think it's important 
to be offering something different to combat 
the  potential loss of trade to restaurants with 
their EOTHO? ‘That depends on your situation 
and where your shop is. For some takeaways 
the EOTHO scheme may affect their trade, 
for others not at all. The VAT cut has given most 
shops more margin to play with if they feel the 
need to do any promotions, or simply to recoup 
lost income if they don't. As always, what's right 
for one business may not be right for another’.
Do you think the Lite Bite concept is an 
important one for Fish Friers to offer portion 
controlled ( and lower cost ) meals? ‘I think 
overly large portions are a real problem for many 
takeaways. It's difficult to suddenly reduce por-
tion sizes, but adding a smaller portion option 
is a great way to offer more choice and make a 
better profit margin too. Lunchtime trade has 
been in decline for many and a smaller 
(and thereby cheaper) option is an easy way 
to help increase lunchtime business’.
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CHECK OUT OUR AUGUST 
‘TAKE OUT TO HELP YOU OUT’ 

DEALS TODAY!

MARK DRUMMOND 
Towngate Fisheries

MARK DRUMMOND'S 
Concept

TAKE OUT TO HELP YOU OUT!

TAKE OUT 
TO HELP
YOU OUT!

CHECK OUT OUR AUGUST 
‘TAKE OUT TO HELP YOU OUT’ 
DEALS TODAY!

ONLY

Would TOTHYO work for you?
Do you want to give something back to your customers and drive your sales too?

FREE ‘TAKE OUT TO HELP YOU OUT’ POS – Exclusive to Henry Colbeck!
We’ve produced FREE posters that you can customise yourself to support your offers. 
Just ask when you place your order and we’ll send them to you direct with your delivery.

Or would you like to use our poster graphic and customise it to your Social Media sites? 
Just email us -marketing@colbeck.co.uk.
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Asking Price: £460,000 (or offers over) FREEHOLD

FOR SALE: Portknockie Fish & Chip Shop - Portknockie, Buckie, Scotland

Immaculately presented and recently 
renovated fish and chip shop with 
stunning 3-bedroom family home in 
the ever popular seaside village of 
Portknockie  -   desirable residential 
and business location.

Consistently trading extremely well 
with a rising turnover and high adjusted 
net profit.

Easy-to-operate business model, trading 
year-round with seasonally adjusted 
opening hours, benefitting from strong 
local clientele and tourist trade.

Beautifully appointed trading areas 
extending to c48.41m2 with a modern 
shop frontage, high quality equipment 
plus ample preparation and storage areas.

The business represents a 100% turn-key 
operation for potential new owners.

For further details contact:
ASG Commercial on 01463 714757 
or info@asgcommercial.co.uk

Asking Price: £199,950 FREEHOLD

FOR SALE: Ormsgill Chippy - Barrow-in-Furness, Cumbria
This traditional Fish & Chip Shop comes 
complete with an attached 3 bedroom 
house & gardens.

Enjoys a respected reputation within 
the local community & high levels of 
regular and repeat trade.

Recently joined Barrow Eats, increasing 
trade further, even during these 
challenging times.

Well presented throughout & sold with 
all fixtures and fittings.

5* Hygiene rating and ‘turn key’ ready 
to trade immediately.

Owners are selling due to 
pending retirement.

For further details contact 
owner Pamela Silcocks on 
01229 830 642 or 
pamelasilcocks@hotmail.com
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Are you Buying or Selling, Renting or Leasing? 

We'll advertise your message for FREE!6
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National Fish &Chip Day 
We are proud to be sponsors once again of National 
Fish and Chip Day 2020 and are delighted that our 
celebration of the nation’s favourite dish will be full 
steam ahead on Friday 4th September!
As well as being one of the most popular awareness days of the 
year, we want National Fish and Chip Day this year to be even more 
special as we say a very big thank you to our amazing industry who 
are at the centre of every community and who have, when able to 
do so safely, kept us fed, and when that wasn’t possible kept us all 
safe by remaining closed at great sacrifice to their business.

Not only do we sponsor National Fish Day, but we have an 
exclusive competition for Henry Colbeck customers:

Win National Fish & Chip Day T-Shirts & Caps for 6 of your team!

Simply email your shop name to marketing@colbeck.co.uk and 1 lucky 
winner will be able to dress their team for free!

For details of where to buy National Fish & Chip Day merch merch and 
for your FREE point of sale simply visit 
https://www.neoda.org.uk/national-fish-and-chip-day/

PLUS FREE 
HOOK & FISH BUNTING! 
Decorate your shop for National Fish & Chip Day 
with Hook & Fish Bunting! 

Buy 2 x Hook & Fish 
2 Compartment Large Boxes 100’s (Code 026683) 
and get 3m of bunting worth £4.99 (Code 045745) 

FREE!

PLUS Follow National Fish & Chip Day on Social Media and win loads of other great prizes! 
Don’t miss your chance to get involved and build support. 
Start tweeting with the hashtag #nationalfishandchipday now!



Well he might not breathe underwater, have webbed hands 
and feet and swim like a dolphin, but when it comes to the 
underwater kingdom, our Buyer Callum Bellshaw is an expert 
at Frozen At Sea Fish! 

We thought we’d find out more and asked him a few questions…

What’s been the highlight of your career so far? 
Travelling the world to understand more about the Frozen at Sea fish product we source. 
Being able to board Rammi’s Super Trawler The Solberg in Iceland to learn about the process 
‘from catch to case’ in full detail was really special. Nothing beats learning through first hand experience!

Who inspires you? 
Our Customers… and the Fishermen! The work ethic and passion in our industry is unrivalled by anything I’ve 
ever known! There’s real magic in turning a piece of beautiful fish into a delicious meal. And there’s the skill and 
determination shown by Fishermen to bring us their catch from a dangerous environment – that’s why we support 
The Fishermen’s Mission.

Which industry event can you not afford to miss each year and why? 
Being biased I would say our exhibition ‘What’s Cooking?’ as it’s a chance for me to meet our customers and understand 
their questions and needs for Frozen at Sea Fish. The Global Seafood Expo is an important international event where I 
can network with Fish & Seafood suppliers in person all in one venue – and I can’t do that everyday!

What's the best piece of advice you’ve ever been given? 
Fish Supply is a Game! – and that Supply can change in an instant! Our aim is to ‘win’ as much supply of the fish that 
our customers need to provide the best service we can. 

What do you find frustrating about being a fish wholesaler? 
As with any fish wholesaler, it has to be the fluctuating availability of fish in our marketplace. We can be well stocked 
and happily selling a product, then within a couple of weeks we can go from hero to zero! It’s very frustrating when we 
don’t have a particular brand or size – but the great thing is that we always have alternative fish available!

What do you do when you aren’t thinking or talking about or dreaming about fish? 
Away from the office I’m a really keen sportsman and when I’m not participating, for my sins I’m a season ticket 
holder for Newcastle United. But away from football…I can be found having a laugh and enjoy socialising with 
friends and family.

What is your favourite Fish & Chip Shop meal or item? 
MSC sourced Fish & Chips - it couldn’t be anything else given my role! But I hold my hands up and must admit I do have 
a weakness for vinegar on my meal!

If you owned a Fish & Chip Shop how would you buy your fish? 
Honestly, I would try and buy my fish one or two months in advance. If my usage was 10 cases a week, I would aim to 
secure my fish for 10 cases for the next 4-8 weeks. That way I would know what  my fish costs were fixed at for that 
time and I have security of both price and supply! I’ve been encouraging our customers that buy from week to week to 
try this way of working for peace of mind and continuity of supply. I don’t like to let people down.

What do you want people reading this article to remember? 
When you're placing your next fish order I'd always like you to think of us first - 
we'd love to supply you with fish!

The Man from Atlantis!
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As our industry gets back to business, every detail is key and an important 
consideration is how and what condiments you will serve. 
In a UFS Consumer Online Survey 72% of those questioned said they have 
a better impression of a business when it uses brands they like. So choose 
Hellman’s - the nation’s favourite mayo and serve it in these FREE branded 
ramekins, which are perfect for single servings.
For full details of how to enter and terms and conditions visit: 
www.unileverfoodsolutions.co.uk

Be quick off the mark and buy your Hellmann’s now! 
Offer ends on 31st August – or when ramekin stocks run out!

Great Price! 
Hellmann's 
Mayonnaise 

10L
Code 024076

Plus 10 FREE 
Ramekins per 10l!

£19.50
 

ONLY

Bring out the best in every burger
Perfect for dipping fries, topping 
burgers and binding coleslaw as 
well as sandwiches and salads.

A good natural source of Omega3, 
with no added MSG or no 

artificial colours.
Gluten-free and suitable 

for vegetarians. 

HELLMANN'S 
Real Mayonnaise 

Great Price Plus FREE Ramekins!



Middleton 
Crispy 
Batter Flour 

16kg
Code 010688

Middleton 
Neptunes 
Gold 

15kg
Code 010692

Middleton 
Classic 
Batter 

16kg
Code 010703

Kings 
Scottish 
Extra Gold 
Batter Flour

16kg
Code 011365

Middleton 
All Gold 
Batter Mix

16kg
Code 011373

Middleton 
Golden 
Batter Flour

16kg
Code 011367

Middleton 
Tartan 
Batter Flour 

16kg
Code 011366

Kings 
Traditional 
Batter Flour 
BLUE

16kg
Code 011371

Middleton 
Light Batter 
Flour

16kg
Code 011372

Middleton 
Natural All 
Gold Batter 
Mix

16kg
Code 011368

Kings 
Scottish 
Batter Flour 
RED 

16kg
Code 011369

FREE 
Diet Coke Break!

Buy any 2 regular sized Middleton 
Batterflours & get a case of 24x330ml 

Diet Coke FREE! 
And Relax!
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Colbeck Palm
12.5kg

Code 000891

£11.90
ONLY

Mayflower Curry
4.54kg
Code 019083

£12.50
ONLY

New Deals This Month!

Garlic & Parsley 
Spread
2.6kg
Code 905500 £9.90

ONLY

Garlic Bread Slices
120
Code 905806

£13.90
ONLY

Lemon Hand Wipes
Keeps hands clean & fresh.

1,000 wipes
Code 050099

£18.00
ONLY

Deepio Powder
6kg

Code 050085

£8.90
ONLY

Fairy Liquid
5ltr
Code 051370

£8.90
ONLY

White Barrel Roll
x6
Code 50091 £8.90

ONLY

Fish Dressing
20kg
Code 014056

£29.00
ONLY

Blue Barrel Roll
x6
Code 050092 £7.90

ONLY

Goldensheaf White 
Natural Breadcrumb
Glasgow depot only

 3x3.5kg
Code 014167

£12.80
ONLY

LAST 4 WEEKS ON OFFER 
DON’T MISS OUT!

Henry Colbeck
More than just a supplier!12
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New Deals This Month! Summer Value 
Quenchers

All 24 x 330ml 
Dandelion & Burdock Code 021138
Cloudy Lemonade Code 021142
Cream Soda Code 021139
Shandy Code 021140

 

Bens Shaws Chip 
Shop Favourites

Less than
25p 

per can!

£5.90
ONLY

Lucozade Energy 
Orange Bottles
Powered by glucose and bursting with 

fizzy orange citrus – refreshing and zesty!

24 x 380ml
Code 021161

 
£12.30

ONLY

Less than
52p 

per bottle!

Bottles 12 x 500ml 
Code 021480
 

Ribena Bottles & Cartons
Fun Fact! The name Ribena comes from the
latin word for blackcurrants!

£7.99
ONLY

Less than
67p 

per bottle!

24 x 330ml
Code 021177
 

Old Jamaica 
Ginger Beer
Did you know this ginger beer isn’t 
actually a beer? 
It’s a soft drink made from original and 
fiery Jamaican root ginger -

refreshing and crisp!

£7.90
ONLY

Less than
33p 

per can!

Red Bull Cans
24x250ml
Code 021040

£17.50
ONLY

Less than
73p 

per can!

13
FREE DIET COKE

with Middleton Batters - See Page 11!
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Cartons 24 x 250ml 
Code 021133
 

£6.99
ONLY

Less than
30p 

per carton!
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Peas, Curry & Gravy
a trio of profitable sides!

Batchelors Gravy Mix
Makes up 39 litres of gravy!

2.5kg
Code 014158

 

£10.20
ONLY 2.5kg

Code 019047
 

Batchelors Curry Sauce
Makes up 12.76 litres of curry sauce!

£12.50
ONLY

24x300g
Code 015409
 £10.90

ONLY

Only
£1.10 
per kilo!

The instantly recognisable Batchelors Brand has been creating tasty food for 
UK families for over 100 years, since being founded by William Batchelor, 

a former tea salesman, who began the company in 1895!

Serve a tasty trio of Batchelors today!

Batchelors Peas, Curry & Gravy

A WINNING TRIO!

Batchelors Mushy Peas
Delicious chip shop style mushy marrowfat processed peas in a greener, 
slightly sweeter and smoother style than other mushy peas. Even if you make 
your own mushy peas, having tinned peas as a standby is really worthwhile.

6x3kg
Code 019076 £19.90

ONLY
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Peas, Curry & Gravy
a trio of profitable sides!

Sizzle Pork And Mmmmmm

Spam Spiced 
Ham Classic
In the square tin! Simply take a slice, 
batter and fry.

1.81kg
Code 019064

£10.50
 

ONLY

Pork Luncheon Meat
In the round tin!

1.81kg
Code 019086 £7.20

 

ONLY

Pork Luncheon Meat
6 x 1.81kg
Code 019058

£42.00
 

ONLY

Save 20p per can when you buy a case!

Heinz Beans

6 x 2.62kg
Code 019029

£15.99
 

ONLY

The perfect accompaniment to Fritter & Chips!

SPAM 
Don’t knock it 

till you’ve 
fried it!
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Eclipse High Oleic Sunflower Oil – 
it puts others in the shade!
High oleic sunflower oil is gaining popularity with Fryers as 
their oil of choice. With its exceptional performance at high 
temperatures, high oleic sunflower oil is already used in many 
production frying environments within the food industry.

Longer frying life - eclipse® has a potential frying life TWICE 
that of standard rapeseed oil.

eclipse® is produced from a very specific strain of sunflower seeds, 
which make it high in monounsaturated fat and it’s this high 
concentration that makes it ideal for deep frying. 

Low in saturated fat - with typically 9% saturated fat content, 
eclipse offers lower saturated fats than other oils used in the 
deep-frying environment such as palm oil which contains 48%.
Clear & Pure – eclipse looks clear and pure  because it’s been 
‘winterised’ at source. Winterising is where the oil is specially 
refined to remove wax deposits from the oil, which gives it a 
clear appearance and long life frying performance.

Let the flavour of your food shine through! With a neutral palate 
flavour, eclipse allows your food to be the star of the show.

 * NO HYDROGENATED FAT

 * NO ADDITIVES 

 * NO USE OF GENETICALLY MODIFIED SEED

Smoke Point 230oC & Flash Point 320oC

FANTASTIC LOW PRICE FOR AUGUST 
Delivered to your door.

Exclusive to Henry Colbeck & The Q Partnership!

SENSATIONAL 
SUNFLOWER 

SUMMER SAVER

eclipse® High Oleic 
Sunflower Oil
Size: 20 litres
Code 000158

£23.50 

ONLY
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Cool Summer Deals 
on Slush, Shakes 
& ‘Scream

Code 021593
 

We R Slush Economy 
5L

Blue Raspberry

£15.90
EACH

ONLY

Code 021594
 

Strawberry

£9.90
EACH

ONLY

5L 
Code 021590
 

Blue Raspberry 
Slush

5L 
Code 021592
 

Sour Apple 
Slush

5L 
Code 021591
 

Strawberry 
Slush

Each 5 litre bottle of Slush can make 110 regular 300ml Slush drinks, 
worth £165 at RRP of £1.50! With up to 75% profit, Snowshock 
Slush is one of the most profitable drinks you can sell!

Strawberry

Code 021187

Chocolate

Code 021188

Banana

Code 021189

Slush Syrups

£32.00
EACH

ONLY

12 x 1ltr
Code 015193
 

Angelito Vanilla 
Ice Cream Mix
A complete creamy and refreshing 
taste mix – ambient storage too.
Doesn’t melt as quickly as butter 
fat products – happy customers!

Schmoo Milkshake 
Powders
1.8kg

SPEC
IA

L O
FFERS 136

Straws 
for Slush
1000 
Code 025203

£26.50
 

ONLY

£57.00
 

ONLY

Clear Slush Cups & Lids
Cups 1000 x 300ml
Code 025200

Lids 1000 
Code 025202£14.90 

ONLY

£9.90 

ONLY

Less than
15p 

per cup!
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The Original 
Beef Burger!

48 x 56g  
Code 890097

48 x 113g  
Code 890096
 

42nd Street 80% 
Burgers

£8.20
ONLY

£15.90
ONLY

48 x 113g  
Code 890095 

42nd Street 100% 
Burgers

£16.90
ONLY

112 slices  
Code 810049

Kerrymaid Burger 
Slices

£4.90
ONLY

1L  
Code 0 23980

Burger Sauce

£1.90
ONLY

48 x 5"  
Code 905813 

Kara Seeded Buns

£7.90
ONLY

42nd Street Burger 
FREE POSTERS AVAILABLE!

£4.20
ONLY

2.25kg 
Code 022074

Pickled Gherkins 
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Can you find a use for these HUGELY 
discounted bio cups and lids? 

If you can you’ll be buying a biodegradable and 
compostable cup at an incredible price!

We originally bought them to carry hot curry and gravy, 
but quickly found the lids were not all 100% ‘water-tight’ 
when inverted so took them off sale. 

Rather than destroy them we think the most 
environmentally friendly thing to do is to offer 
them for sale with buyers having the knowledge 
that the lids (if used singly) are not fit for original 
purpose (although they do work if you fit 2 lids).

However they are great little cups for some meal 
options and if you can find a use for them ie pea pots 
or sauce in ‘open’ takeaways, or coleslaw pots in sharing 
meals, then they could be right up your street!

500's 
4oz Code 025166
7oz Code 025167

Bio Cups & Recyclable Lids

Now Only £5 per case. 
WHILE STOCKS LAST!

Hooray for Horrible Histories 
Kids Meal Boxes! 
Due to Covid complications we’ve been waiting for a new Kids Meal Box 
BUT IT’S BEEN WORTH THE WAIT!
Each pack comes with set of 36 true or false facts – no non recyclable 
plastic widgets!
Advertise the promotion with a free poster available in the case. 
Will one of your customers find a lucky winning ‘golden’ scratchcard? 

Available Mid August.

100 
Code 026693

Horrible Histories 
Kids Meal Box

£48.50
ONLY

Clearance Deal! * Clearance Deal! * Clearance Deal! * 

£5.00
ONLY

WIN 
a National 

Trust Family 
Day Out
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Henry Colbeck
More than just a supplier!

LOOK! Great Value Brown Corrugated 
Fish & Chip Boxes!
As part of our sustainable packaging range we are proud to offer our ‘Real Food’ 
brown corrugated fish and chip boxes.

 • Perfect for takeaway or home delivery.
 • Reduces damage to the product caused by squashing and sweating.
 • The batter & chips stay hot and crisp.
 • Easy to assemble.
 • The brown box gives an artisan, hand made and modern look.
 • Bespoke packaging for Fish & Chips.

Small Size: 243mm x 152mm x 53mm 
Code 026860

Medium: Size: 273mm x 152mm x 53mm
Code 026861

Large Size: 313mm x 150mm x 53mm
Code 026862
 

Colbeck ‘Real Food’ Brown Fish & Chip Boxes

£8.20
ONLY

£7.20
ONLY

£7.80
ONLY

It’s Your Calendar
Let Us Know What you Think!
Every year we send out a FREE calendar to every one of our customers and 

right now we are starting to plan for 2021. 

Can you help?
In 2020 we partnered with The Fisherman’s Mission to produce an eye-catching 

calendar that we thought would look great and fit perfectly with what we all do.

As the calendars are destined to be used by you and displayed on your premises, 

we’d love to hear your feedback about which theme you would like to see in 2021. 

If you’ve got any other feedback about the calendars we’d like to hear that too.

Drop us a line at marketing@colbeck.co.uk and you could 
win £50 of Save & Select vouchers.  
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E Henry Colbeck Limited
Seventh Avenue, Team Valley Trading Estate, Gateshead, Tyne and Wear NE11 0HG  Tel: 0191 482 4242  E-mail: sales@colbeck.co.uk

South Caldeen Road, Calder Street Business Park, Coatbridge, Lanarkshire ML5 4EG  Tel: 01236 425 656  E-mail:coatbridgesales@colbeck.co.uk

www.colbeck.co.uk

All products and promotions subject to availability. All prices plus VAT where applicable. Errors & Omissions excluded.

Colbeck Stock Statement:
The paper What’s Hot is printed on is the first volume coated product to achieve Forestry Stewardship Council (FSC) certification in the UK and is ISO14001 certified.

It only uses celluloses with an ECF bleaching process.

2-0638-16-000-00

Henry Colbeck is MSC Certified
MSC-C-51570
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We proudly support

£115.00
 

ONLY

When a fly lands on food, equipment or a work surface 
it causes contamination. Flies carry disease, spreading a 
range of bacteria including salmonella, typhoid, cholera 
and parasitic worms. These are carried on their body 
hairs, the pads on their feet, their faeces and in the 
saliva that they give out when feeding. 

Even if a fly does not leave bacteria on food, it may still 
physically contaminate food (for example, it could fall into food). 
It is far better to stop flies getting into your food area in the first 
place rather than trying to control them once they are in the 
food room.

The Exocutor brand has been a favourite for over 20 years, 
selected for its longstanding reliability and proven efficacy in 
demanding commercial environments. The latest generation of 
Exocutor products are no exception, promising consistent results 
alongside quick and simple servicing. 

The Insectofash EX30 is a contemporary design in white and the 
carefully crafted, innovative product features deliver superior 
efficacy against traditional flykiller products. 

No Fly Zone! 

Insectoflash Exocutor – 
EX30 (30 Watt) 
 
Code 050838
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Insectoflash Exocutor – EX30 ( 30 Watt )
The British designed EX30 is full of features designed to maximise useful UV light output, from the internal aluminium 
UV light reflectors, designed to re-use the powerful insect attracting wavelength of the Philips BL 368nm tubes, to the unique 
light scoops which allow light to exude from the corners of the unit as well as the front, back and sides. Staggered tube posi-
tioning ensures that the maximum amount of UV light is radiated from all areas of the unit, luring flying insects into the highly 
effective triangular killing grid.

• Simple wall, ceiling or desk mounting
• Easy cleaning and servicing Unique corner light scoops give increased UV light output
• Internal aluminium UV light reflectors
• Reliable high specification 3750V transformer
• Unique triangular killing grid for a larger effective catch area
• Strong UV stable polycarbonate and coated mild steel / stainless steel construction
• Large capacity, mains interlocked catch tray with anti-blow out folds
• Independently tested and certified to RoHS and all relevant European standards
• Tubes: 2 x TPX15-18
• Suggested area coverage: 100m²

For more information about fitting instructions and servicing visit: 
https://www.insect-o-cutor.co.uk/netalogue/pdfs/EX30W.pdf


